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maore honest and raw.”

He has worked as hard honing his
“instrument™ - as e refers to his body
with a head-to-toe sweep of his hand -
as he ever did dancing. And he's also
leamned firsthand the “delicate balance
between expressing my art form and con
ditioning like any other athlete, There's
ot to be as much rest as work, 1 can’t
bash my body anymore.”

It was this perseverance and athleticlsm
that made Hallberg the ideal model for
Nike's latest ACG campalgn.

He said he had been talking to the brand
for over five years but any partnership had
to be organic and not forced. “This was a
very matural evolution,® he said. “Collab-
orating with Dorlan and working with the
ALG poncho, which signified weathering
the outer elements, clicked with me right
away, I've weathered a lot in my career, so
it spoke to me.”

It should also help further elevare ballet
as a sport. Hallbery isn't the only ballet
dancer 10 be signed to an activewcar
brand: ABT"s Misty Copeland s an ambas
sador for Nike's arch-rival Under Armour.

“We train like athletes and we push our-
selves to the limit,” he said. “It's great that
we're galning awareness of how dancers
hone their craft.”

So will Hallberg return to the Bolshoi
now that's he healthy? “Not yet,” he said.
“1'm just going 1o take it one show ata
time."”

Tonight he'll be center stage again, but
at the Nike space instead of the Netropali-

= tan Opera House.
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The images of Hallberg will join others
from photographers including Thierry
Le Goués, Cralg McDean, Carlos Ser
ra0, Boogie, Liz Collins, Jacob Sutton,

Nadav Kander, Daniel Jackson, Platon,
Billy Kidd, David Sims, Tyrone Lebon
and others. The photos are intended to
Hustrate Nike's commitment to showcase

visionary photographers and athletes and
“celebrate modern movement and human
potential,” the company sald.

The still and video images of Hallberg

highlight what Nike is calling *a pinnacle
garment from the NikeLab summer ACG
Collection ~ buile to move, designed to
adapt and constructed 10 protect.”

The film is inspired by the original
Objects of Desire campaign shot by Thierry
Le Gouds In 2000 that featured several of
Nike's most accomplished athletes,

The poncho is intended as *a sym
bolic armor of protection and a ol for
achicvement,” Nike said, It's 2 threedayer,
water-resistant plece made from a rip-stop
fabric with an adjustable hood, reinforced
brim and magnetic dlosures on the sides.
The poncho also features a dual-zip, inter-
nal kangaroo pocket.

NikeLab's summer collection was
designed In partmership with Acroaym
founder Errolson Hugh. Other collabo-
rations under the NikeLab moniker have
Included Undercover's Jun Takahashi and
designers Kim Jones, Riccardo Tisdl and
Olivier Rousteing.

Gino Fisanotti, vice president of North
America marketing for Nike, said the
summer NikeLab ACG & an importam
new chapeer In Nike apparel’s design and
innovation journey, a trigger to celebrate
Nike's history in appare] and to celebrate
two decades of iconic Nike apparel cam-
paigns. ACG represents one of our pinna-
cle apparel collections, always focused on
serving today’s urban explorer, because
we believe the city has become the ulti-
mate landscape.”

He sald over the past two decades, Nike
has worked w0 “transform the way we think
about materials, it and even how athletes
think about a system of dress. It goes with
out saying that these insights also inspire
and impact innovations in sport style.”
Among the most important, be sald, are
the Dri-Fit, Tech Pack, the 2004 Olympics
Swift Speed Suit and the Euro Champs
2012 French jerseys.

When the exhibit closes in New York on
June 10, Nike intends to “share the journey
of design and innovation in the Ruture
and in other cities,” sald Fisanott, who
dedlined 10 be more specific.




